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Coverage Initiation  Industry: Application Software 
 

APOLLO ENTERPRISE SOLUTIONS, LTD. 
Poised to Emerge as a Leader in Customer Conversion 

 
Analyst: Rob Goldman mp@marblearchusa.com 
 

APOLLO ENTERPRISE SOLUTIONS, LTD. (AES:BH, OAL:GR - €0.14) 
Rating: Speculative Buy  Price Target: €0.90 

 
COMPANY SUMMARY 

AES’ TrueConversion™ Artificial Intelligence Platform, 
powered by Psychographic Conversion™ AI 
Technology, enables corporations and organizations, 
and enterprises in finance, health care, and retail to 
enhance their member, customer and client experiences 
while increasing conversion rates for enrollment, 
services, and payments. The TrueConversion™ Artificial 
Intelligence platform is available on all continents 
through third-party Certified Systems Integrators and 
Consultants. AES owns one of the largest worldwide 
portfolios of customer conversion patents.  

KEY STATISTICS 

Price as of 5/26/16 €0.14 
52 Week High – Low €0.68 - €0.03 
Est.  Curr. Shares Out. 43.2M 
Market Capitalization €6M 
Average Volume N/A 
Primary Exchange Frankfurt  
 
CORPORATE INFORMATION 

Apollo Enterprise Solutions, Ltd.  
20 Reid Street, 3rd Floor 
Williams House 
Hamilton, HM11 Bermuda 

Phone: 562.513.3709  
Website: www.AESTrue.com 
Email: lwoodbridge@aestrue.com 

INVESTMENT HIGHLIGHTS 

Leveraging the approach that customer conversion 
is driven by emotion, software provider AES is well-
positioned to emerge as a leader in its multi-billion 
target markets. The Company’s Artificial Intelligence 
platform enables clients to enhance customer 
experiences while increasing conversion rates for 
enrollment, services, and payments.  

AES owns one of the largest worldwide portfolios of 
customer conversion patents, with 58 patents issued 
or pending in 146 countries. Customer conversion has 
emerged as the most important factor in achieving 
commercial success for all companies and the AES 
technology’s efficacy generates strong outcomes.  

AES boasts top tier banking clients and a long list of 
the leading strategic partners in the industry, 
including Oracle (NASDAQ – ORCL).  

Based on its current pipeline and new target 
markets, AES is set to generate strong growth 
ahead. We forecast 2017E sales to grow from $2M in 
2017 to $12M in 2019, with $3.4M in EBITDA.  

In our view, AES’ shares are undervalued based on 
P/S and P/EBITDA metrics, and when compared to 
recent M&A. At current levels, AES trades at a 
substantial discount to its peer group on a price/sales 
and price/EBITDA basis for 2018.  In fact, our €0.90 
price target is more than four times the current share 
price, illustrating the implicit upside potential. Plus, given 
recent M&A in the AI space, we believe that AES could 
emerge as a takeover candidate. Thus, we rate these 
shares Speculative Buy. 
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